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Advanced Health Communication 

 

COMM 409, Spring 2020 
 
Instructor:   Dr. Dan Totzkay 
   Assistant Professor, Department of Communication Studies 
   West Virginia University, USA 
 
Email:   Daniel.Totzkay@mail.wvu.edu 
 
 
Course Description:  
 

COMM 409 covers the advanced study of research and practice of health communication. Students use 
theory to create and deliver communication campaigns addressing health issues, policy, or practices, 
using mediated, community, group, or one-on-one interaction. 

 
 
Course Learning Outcomes: 
 

By the end of this semester you should be able to: 
 

1. Identify, understand, and apply relevant health communication concepts and related theories as they 
related to how health campaigns influence audiences. 

 

2. Use practical guidance and experience to devise and construct health campaigns and messages in 
applied settings. 

 

3. Understand the impact of significant health campaigns in recent years and analysis of current 
campaign strategies being employed. 

 
 
Course readings:  
 

Students will be provided with PDFs of all reading materials, as well as a schedule to when readings are 
to be completed. 

 
 
Summary of Grading: 
 

1. Attendance     100 points 
 

2. In-class assignments    400 points 
 

3. Writing assignments 
a. Health Campaign Analysis  100 points 
b. Health Issue Summary   100 points 

 
4. Health Communication Campaign Project 

a. Presentation    100 points 
b. Campaign Proposal Paper   200 points 

_____________________________________________________________________________ 
TOTAL:  1000 points 

 
 
Grading Scale (based on standard WVU grading scale) 
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A+ = 970 - 1000 B+ = 870 - 899 C+ = 770 - 799 D+ = 670 - 699    

A = 930 - 969 B = 830 - 869 C = 730 - 769 D = 630 - 669  F = 599 & Below 

A- = 900 - 929 B- = 800 - 829 C- = 700 - 729 D- = 600 - 629    

 
Assignments: 
 

All assignments will be due at the beginning of class on the day specified either on this syllabus or on 
the assignment itself. Rubrics and more detailed instructions for each assignment will provided to 
students. 

 
Attendance (100 points) 
 

Given the time period of the class and discussions that will take place around the creation of your 
campaign, attendance to all class periods is required. You will be penalized 100 points after the first 
absence. 

 
In-class Writing Prompts (400 points total) 
 

Comprehension of readings and course concepts will be assessed throughout the course via in-class 
writing assignments. In most cases, you will receive one or more short prompts that you will then use 
class time to respond to, in writing. Some may also include brief multiple choice questions. 

 
Health Campaign Analysis (100 points) 
 

You will select a health-related campaign from your region of origin or that you are otherwise familiar 
with. You will detail the goal of the campaign, and evaluate it based on concepts covered in the course.. 

 
Health Issue Summary (100 points) 
 

You will research relevant public health and communication peer reviewed research and write a brief 
report detailing the health issue/topic you wish to create a campaign around and the audience of interest. 

 
Health Communication Campaign Proposal (200 points) 
 

You will create a proposal for a small-scale campaign around a topic and audience of your choosing. 
This will include an overview of the topic, the selected audience, a formative analysis plan, proposed 
messages, and an evaluation plan. 

 
Health Communication Campaign Presentation (100 points) 
 

On the last day of class, you will give a 10-15 minute presentation on your campaign proposal and 
provide feedback for your classmates on their presentations. 

 
***Late work: Late work is defined as any assignment (not including any daily activities or in-class work)  

turned in after the end of the class period the assignment was due in. Late work is not accepted 
without an agreement prior to turning in the assignment. You must e-mail Dr. Totzkay for 
confirmation before turning in any late work. Late work is accepted on a case-by-case basis 
and will have a 10% deduction, if accepted. Late work will NOT be accepted after 1 day, unless 
special accommodations have been made beforehand.  

Tentative Schedule (COMM 409) 
 
Date   Topic Assignment(s) Due 
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Week One     

 6/19 Introduction, Basics of Health Communication Campaigns  

 6/20 Overview of Health Campaigns  

 6/21 Formative Research  

Week Two     

 6/26 Audience Analysis Health Communication 
Campaign Analysis 

 6/27 Communication and Student Health  

 6/28 Locating Audiences and Issue Research  

Week Three     
 7/3 Health Communication Theory Health Issue Summary 
 7/4 Objective Planning  

 7/5 Evaluation Planning  

Week Four     
 7/10 Overview of Planning and Evaluating Health 

Communication Campaigns 
 

 7/11 Campaign Workshop  

  7/12 Campaign Presentations Health Communication 
Campaign Proposal 

 


